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POPS	  
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The	  ques-on	  

•  Following	  years	  of	  a	  mul-modal	  approach	  to	  
improving	  hand	  hygiene	  in	  health	  care,	  could	  
‘consumers’	  now	  further	  influence	  this	  
agenda?	  

•  To	  understand	  the	  poten-al	  for	  a	  consumer	  
engagement	  approach	  to	  hand	  hygiene	  
improvement,	  a	  baseline	  of	  percep-ons	  in	  
countries	  around	  the	  world	  is	  required	  
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Consumer	  engagement	  through	  the	  media	  
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Consumers	  and	  health	  care	  	  

•  Engagement/ac-vity	  appears	  to	  vary	  across	  
the	  globe	  –	  is	  o]en	  culturally	  driven	  

•  Ul-mately,	  if	  consumers	  make	  decisions	  about	  
their	  health	  care	  choices,	  would	  they	  consider	  
hand	  hygiene/infec-on	  standards	  as	  part	  of	  
this	  decision	  making?	  

•  Note:	  this	  work	  focused	  on	  consumers,	  not	  
pa-ents,	  while	  some	  of	  those	  surveyed	  have/
may	  have	  been	  pa-ents	  
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Background	  

•  McGuckin	  Methods	  Interna-onal	  was	  invited	  to	  
par-cipate	  in	  POPS	  discussions	  on	  the	  poten-al	  
for	  a	  consumer	  engagement	  campaign	  

•  A	  project	  proposal	  was	  created	  and	  approved	  
within	  the	  WHO	  Service	  Deliver	  and	  Safety	  (SDS)	  
department	  and	  with	  POPS	  (including	  countries	  
to	  be	  surveyed)	  

•  A	  company	  with	  a	  track	  record	  in	  understanding	  
what	  truly	  engages	  people	  around	  the	  globe	  
(through	  market	  research)	  were	  engaged	  

7	  

Methods	  &	  Limita-ons	  

• A	  telephone	  survey	  was	  
conducted	  	  

• A	  sample	  of	  1,001	  
respondents,	  18	  years	  of	  age	  
and	  older	  living	  in	  Ireland	  
(n=250),	  India	  (n=251),	  
Mexico	  (conducted	  in	  SP,	  
n=251)	  and	  Hong	  Kong	  
(n=249),	  were	  surveyed	  	  	  
• The	  period	  of	  study	  was	  
October	  22-‐29,	  2014	  

• Respondents	  for	  this	  survey	  were	  
selected	  from	  among	  those	  who	  
have	  volunteered	  to	  par-cipate	  in	  
other	  polls	  
• Because	  the	  sample	  is	  based	  on	  
those	  who	  ini-ally	  self-‐selected	  for	  
par-cipa-on,	  no	  es-mates	  of	  
sampling	  error	  can	  be	  calculated	  	  	  
• All	  sample	  surveys	  and	  polls	  may	  be	  
subject	  to	  mul-ple	  sources	  of	  error,	  
including,	  but	  not	  limited	  to	  
sampling	  error,	  coverage	  error,	  error	  
associated	  with	  non-‐response,	  and	  
error	  associated	  with	  ques-on	  
wording	  and	  response	  op-ons	  
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The	  majority	  of	  respondents	  surveyed	  believe	  that	  health	  workers	  clean	  their	  hands	  at	  
the	  right	  -mes	  when	  trea-ng	  or	  caring	  for	  pa-ents.	  	  This	  belief	  is	  highest	  among	  those	  

in	  Hong	  Kong,	  followed	  by	  India.	  

A1:	  	  	  Do	  you	  think	  that	  health	  workers	  (e.g.	  nurses	  and	  doctors)	  in	  hospitals	  and	  other	  se;ngs	  (for	  
example,	  clinics)	  clean	  their	  hands	  at	  the	  right	  @mes	  when	  trea@ng/caring	  for	  pa@ents?	  (Hong	  Kong=249,	  
India=251,	  Ireland=250,	  Mexico=251)	   9	  

The	  majority	  of	  those	  who	  believe	  health	  care	  workers	  clean	  their	  hands	  at	  the	  right	  -me	  
believe	  they	  do	  so	  all	  of	  the	  -me,	  except	  among	  those	  in	  Ireland.	  	  In	  Ireland,	  the	  majority	  

believe	  it’s	  just	  some	  of	  the	  -me.	  

A2:	  	  	  Do	  you	  think	  that	  health	  workers	  are	  cleaning	  their	  hands	  at	  the	  right	  @me…?	  Base=Think	  health	  
workers	  clean	  their	  hands	  at	  the	  right	  @me	  (Hong	  Kong=200,	  India=167,	  Ireland=133,	  Mexico=143)	  
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Responses	  to	  ques-ons	  about	  healthcare	  workers	  cleaning	  their	  hands	  at	  the	  
right	  -me	  were	  based	  on	  respondents’	  own	  personal	  experience	  for	  at	  least	  
seven	  out	  of	  ten.	  	  Significantly	  fewer	  responses	  were	  based	  on	  informa-on	  

from	  friends	  and	  rela-ves,	  and	  few	  were	  based	  on	  media.	  

A3:	  	  	  Were	  your	  answers	  to	  the	  previous	  ques@ons	  based	  on…?	  (Hong	  Kong=249,	  India=251,	  
Ireland=250,	  Mexico=251)	  

11	  

Those	  in	  India	  are	  most	  likely	  to	  have	  asked	  a	  health	  worker	  about	  clean	  hands	  with	  respect	  
to	  a	  visit	  or	  treatment	  they	  were	  receiving.	  	  Those	  is	  Mexico	  are	  second	  most	  likely	  to	  have	  

asked,	  followed	  by	  those	  in	  Hong	  Kong.	  	  Very	  few	  in	  Ireland	  have	  asked.	  

A4:	  	  	  Have	  you	  ever	  asked	  an	  individual	  physician	  (doctor),	  nurse	  or	  other	  health	  worker,	  or	  a	  health	  care	  
organiza@on	  (e.g.	  hospital	  or	  clinic)	  any	  ques@ons	  about	  this	  subject	  of	  clean	  hands	  with	  respect	  to	  a	  
hospital/clinic	  visit	  or	  treatment	  you	  were	  receiving?	  (Hong	  Kong=249,	  India=251,	  Ireland=250,	  
Mexico=251)	  
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When	  asked	  what	  they	  think	  happens	  if	  the	  hands	  of	  health	  workers	  are	  not	  cleaned	  at	  the	  right	  -me	  
before	  touching	  pa-ents,	  more	  than	  four	  in	  five	  said	  that	  germs	  are	  spread	  to	  pa-ents.	  	  Half	  said	  the	  

health	  worker	  might	  get	  sick.	  	  Those	  in	  Hong	  Kong	  are	  least	  to	  think	  pa-ents	  might	  be	  seriously	  harmed	  
or	  even	  die,	  germs	  may	  spread	  to	  family	  members,	  or	  infec-ons	  are	  passed	  on	  to	  pa-ents.	  

A5:	  	  	  What	  do	  you	  think	  happens	  if	  the	  hands	  of	  nurses/doctors/other	  health	  workers	  are	  not	  cleaned	  at	  
the	  right	  @me	  before	  touching	  pa@ents?	  (Hong	  Kong=249,	  India=251,	  Ireland=250,	  Mexico=251)	  

13	  

Those	  in	  Mexico	  are	  most	  likely	  to	  not	  go	  into	  a	  hospital	  if	  they	  thought	  health	  worker	  hands	  
were	  not	  clean.	  	  Those	  in	  India	  are	  also	  more	  likely	  to	  not	  go	  into	  a	  hospital	  in	  this	  scenario	  than	  
would	  those	  in	  Hong	  Kong	  and	  Ireland.	  	  Those	  in	  Ireland	  are	  least	  likely	  to	  be	  deterred	  from	  going	  

into	  a	  hospital	  if	  they	  thought	  health	  worker	  hands	  were	  not	  clean.	  

A6:	  	  	  Would	  thinking	  that	  health	  worker	  hands	  are	  not	  clean	  stop	  you	  from	  going	  into	  a	  hospital?	  
(Hong	  Kong=249,	  India=251,	  Ireland=250,	  Mexico=251)	   14	  
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CONSUMER	  SURVEY	  IN	  THE	  USA	  –	  
MCGUCKIN	  METHODS	  INTERNATIONAL	  

How	  does	  this	  compare	  with	  other	  
similar	  studies?	  

15	  

1,000	  respondents	  asked	  to	  rank	  each	  factor	  as	  “very,	  
somewhat,	  or	  not	  important”	  when	  choosing	  a	  hospital	  

McGuckin	  M,	  Waterman	  R,	  Shubin	  A.	  Consumer	  aotudes	  about	  health	  care-‐acquired	  infec-ons	  and	  hand	  
hygiene.	  Am	  J	  Med	  Qual.	  2006	  Sep-‐Oct;21(5):342-‐6.	  

2006	  Survey	  of	  Consumer	  Aotudes	  HAI	  &	  HH	  
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•  Non-‐incen-ve	  random	  phone	  survey	  of	  3,000	  
consumers	  in	  48	  States/DC	  

•  Time:	  Three	  waves,	  April	  –	  May	  2012	  

•  Age:	  18	  years	  and	  older	  	  
•  Gender:	  	  50/50	  (m/f)	  response	  pool	  

*Mcguckin	  et	  al	  American	  Journal	  of	  Medical	  Quality.	  Vol	  29,No	  3	  Jan/Feb	  2014	  

2012	  Survey	  of	  Awareness	  and	  Engagement	  of	  
HAI	  Public	  Repor-ng	  By	  Consumers	  *	  	  

17	  

Results	  
Awareness	   Engagement	   Inten-on	  

Sex	  	   Male	   37%	   10%	   48%	  

Female	   42%	   15%	   55%	  

Females	  more	  
aware1	  

Females	  more	  
engaged2	  

Females	  more	  
intent3	  

Age	  	   18-‐34	   31%	   8%	   53%	  

36-‐64	   42%	   14%	   52%	  

65+	   38%	   11%	   52%	  

Older	  more	  
aware4	  

Older	  more	  
engaged5	  	  

Not	  significant6	  

1P	  =	  0.0248	  	  2P=0.0011	  	  3P=0.0002	  	  4P	  =	  0.0143	  	  5P	  =	  0.0183	  	  6P	  =	  0.8620	  
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Results	  (cont’d)	  
Awareness	   Engagement	   Inten-on	  

Educ	  	   High	  Sch	   32%	   8%	   58%	  

College	   40%	   12%	   50%	  

Post	  Grad	   47%	   18%	   47%	  

More	  educ	  	  more	  
aware1	  

More	  educ	  more	  
engaged2	  

More	  educ	  less	  
intent3	  

Inc	   <$25,000	   30%	   9%	   60%	  

$25-‐59,999	   39%	   12%	   55%	  

$60-‐99,999	   41%	   12%	   48%	  

$100,000+	   46%	   16%	   43%	  

More	  income	  more	  
aware4	  

Not	  significant5	   More	  income	  less	  
intent6	  

1P	  <	  0.0001	  2P	  <	  0.0001	  3P	  <	  0.0001	  4P	  =	  0.0007	  5P	  =	  0.0928	  6P	  <	  0.0001	  

19	  

Results	  (cont’d)	  

Awareness Engagement Inten-on 
Prior	  infec-on	  
(self	  or	  fam)	   

Yes 205	  (48%) 96	  (23%) 391	  (59%) 

No 539	  (37%) 137	  (9%) 1143	  (50%) 

Prior	  infec-on	  
more	  aware1	   

Prior	  infec-on	  
more	  engaged2	   

Prior	  infec-on	  
more	  intent3 

1P=0.0001	  2P	  <	  0.0001	  3P<0.0001	  
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Results	  (cont’d)	  
Of	  all	  respondents	  that	  are	  
aware	  of	  public	  reports	  
(n=1895) 

Which	  two	  factors	  would	  
you	  consider	  most	  
important	  in	  choosing	  a	  
hospital? 

Recommenda-on	  from	  
Physician,	  Nurse,	  other	  
health	  professional	   

46% 

Reputa-on 37% 

Insurance	  coverage 34% 

Loca-on	  or	  convenience 31% 

Recommenda-on	  from	  
friends	  or	  family 

20% 

Hospital	  infec-on	  rate 14% 
In	  contrast,	  (2006)	  85%	  of	  respondents	  said	  HAI	  rates	  were	  an	  important	  factor	  in	  
choosing	  hospital.	  	  Importance	  vs.	  Priority.	  

21	  

What	  does	  this	  tell	  us	  and	  what	  does	  it	  not?	  

•  We	  have	  a	  founda-on	  to	  
build	  on	  	  

•  A	  birds-‐eye	  view	  of	  what	  
consumers	  think	  of	  hand	  
hygiene	  and	  hospital	  
infec-ons	  

•  One	  of	  the	  first	  ar-cles	  on	  
this	  topic	  was	  40	  years	  ago	  in	  
the	  US	  –	  have	  we	  moved	  
forward	  at	  all	  in	  ensuring	  
consumers	  have	  accurate	  
informa-on?	  

•  How	  we	  are	  going	  to	  
improve	  the	  situa-on!	  

•  How	  much	  effort	  should	  
be	  put	  in	  to	  this	  
agenda?	  
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Conclusions	  
•  What	  we	  have	  presented	  represents	  what	  people	  ‘think’	  
they	  know	  

•  A	  common	  phrase	  when	  a	  problem	  occurs	  is	  ‘if	  only	  I’d	  
known’	  –	  this	  is	  supported	  by	  the	  range	  of	  percep-ons	  
presented	  

•  We	  have	  a	  responsibility	  to	  drive	  this	  agenda	  in	  all	  our	  
countries/seongs…	  

•  S-ll	  necessary	  -‐	  an	  exercise	  to	  validate	  the	  results	  within	  
the	  African	  and	  Eastern	  Mediterranean	  regions	  is	  
recommended	  

•  Buy-‐in	  from	  governments	  and	  influen-al	  organisa-ons	  
could	  build	  on	  the	  pa-ent	  engagement	  ac-vi-es	  already	  
underway	  –	  tailored	  to	  local	  cultures	  
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2014	  WHO	  leaflets	  were	  a	  start	  
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Other	  examples	  
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What	  tools	  are	  available?	  

hGp://www.who.int/gpsc/5may/hhsa_framework/en/	  	  

A	  validated	  and	  systema-c	  	  
tool	  to	  obtain	  a	  situa-onal	  	  
analysis	  of	  hand	  hygiene	  	  
infrastructure,	  promo-onal	  	  	  
ac-vi-es,	  performance	  	  
monitoring	  and	  feedback,	  	  
and	  ins-tu-onal	  commitment	  	  
–	  provides	  an	  overall	  score	  	  

Presen-ng	  your	  HHSAF	  results	  to	  inform	  
consumers	  around	  the	  globe	  
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Future	  considera-ons	  

•  Make	  informa-on	  relevant	  and	  appropriate	  to	  
specific	  consumer	  decision-‐making	  

•  Consider	  using	  crea-ve	  but	  proven	  ways	  to	  help	  
consumers	  simplify	  their	  choices	  

•  Target	  your	  informa-on,	  at	  the	  right	  audience;	  
•  Cul-vate	  the	  health	  care	  seong	  image	  as	  a	  trusted	  
source	  for	  safety	  informa-on	  

•  Use	  the	  right	  media…..newspaper	  ads,	  websites	  
•  Is	  there	  a	  place	  for	  a	  global	  consumer	  campaign?	  –	  a	  
considera-on	  for	  WHO	  POPS	  
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